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Fremantle 
Visitor Centre
The Fremantle Visitor Centre is owned and operated by the City of Fremantle and the centre’s staff work to promote Fremantle 
as Western Australia’s number one tourism destination. 

The centre is an award winning accredited tourism business proudly displaying the yellow i (the international tourist information 
symbol) and the Australian Tourism Accreditation tick (the Australian Government’s national symbol of tourism quality).

The centre is located in Kings Square and is open seven days a 
week and provides a full range of visitor servicing including:
• no fee accommodation and tour booking service
•  specialist advice and recommendations for corporate and 

conference enquiries
• after hours key collection service
•  general tourist information including maps and brochures
• free WiFi and bike hire
•  a range of locally designed merchandise, postcards, maps and 

books and the complete range of regional planners; and
• guides for Western Australia.

The centre is staffed from 9-5 Monday to Friday, 9-4 on Saturday 
and 10-4 on Sunday with the assistance of over 40 volunteer 
Fremantle Tourist Guides. 

The team provide a customised service utilising their local 
expert knowledge to over 100,000 visitors who come into the 
centre each year and to the thousands of potential visitors, who 
ring, email and write requesting information and bookings. 

The centre’s professional sales consultants sell in excess of 
$1million in Western Australian tours, accommodation and 
merchandise each year. 
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Advertising 
opportunities

1.  Selling tours and accommodation 
(bookable product) 

Visitfremantle.com.au draws its accommodation and tour 
inventory from the Bookeasy online booking system. 
A great majority of visitors plan and book their accommodation 
and tours online and it is the centre’s preference that all 
accommodation, attraction and tour product suppliers provide 
their product as gold medal. 

Gold medal product allows instant confirmation and payment 
for clients and reduces the cost to the centre in securing this 
sale. This saving is passed onto the operator through a lower 
commission rate. 

Gold medal product automatically appears at the top of 
availability searches and operators are eligible to be part of the 
last minute and hot deal rates feature in Bookeasy. 

24 hour product means that confirmation and payment is not 
immediate and the centres sales consultants are required to 
contact the supplier to confirm the booking. 

Product Commission rate 

Gold medal 10% 

24 hour 16% 

Booking information 
To confirm participation in this service complete the booking 
form on page 12. 

There are several opportunities for Western Australian tourism 
operators to sell and promote their product directly to visitors 
through the Fremantle Visitor Centre. 

Commissions received from tour and accommodation bookings 
help offset the costs of running the centre for the City of 
Fremantle. 

There is no membership fee to advertise product through the 
visitor centre. Businesses are able to select the option that best 
suits their business.
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2.  Website advertising on visitfremantle.com.au 

The visitfremantle.com.au website attracts around 100,000 
unique visitors per year with approximately 50% of the centre’s 
bookings received through the website. The centre provides two 
opportunities for business to advertise their product to these 
online customers.

Product advertised must be listed on Bookeasy as the advert will 
be linked to to the product page.

Rotating banner advertising 
Rotating banner advertisements are available on a monthly basis. 
This is an opportunity to market product to consumers that are 
in the stages of planning their visit to Fremantle. Adverts must 
be professionally designed by the advertiser to specifications 
provided by the centre. 

Cost 1 month 

Visitfremantle.com.au rotating banner advertising $30.00 

Rotating feature image
The rotating feature image is the most prominent advertising 
space on the visitfremantle.com.au website. This space is available 
for one month at time and is a powerful opportunity to support 
a seasonal campaign or promote a special offer to consumers 
that are researching or planning a visit to Fremantle. 

Cost 1 month 

Visitfremantle.com.au feature image $50.00 

Artwork and image specifications apply for both the rotating 
banner advertising and the rotating feature image. 

Booking information 
To book website advertising complete the booking form on 
page 12.

Feature  
image

Rotating  
banner
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4.  Accommodation key management 

Fremantle Visitor Centre manages the keys of a number of  
self–contained accommodation providers. This service is provided 
for the convenience of accommodation providers who may not 
always be available during business hours to check clients into 
their accommodation. 

This service provides customers with a high level of customer 
service as they can proceed direct to the accommodation 
once the booking has been finalised and enables flexibility with 
arrival times. 

* Accommodation providers will need to have bookable product 
available on visitfremantle.com.au to be eligible for the key 
management service. 

Cost 12 months 

Accommodation key management  
(for up to two properties)

$198.00 

Additional properties (per property) $25.00

Booking information 
To book website advertising complete the booking form on 
page 12.

3.  Digital television screen 
advertisement

Fremantle businesses are able to promote their product 24 
hours per day seven days a week via a 42-inch digital television 
screen in the front central window of Fremantle Visitor Centre.

During the hours the centre is open, advertisements will direct 
visitors into the centre for more information where our trained 
sales consultants and guides will provide additional information, 
brochures and look for opportunities to upsell other products.
When the centre is closed the advertisement will provide the 
direct contact details of the advertiser.

The advertising fee includes the cost of preparation of the 
advertisement to a pre-designed branded template that includes 
one image.

Cost 3 months

Digital television screen advertisement $63.00

Cost is inclusive of GST

Booking information
To book digital television screen advertisement space complete 
the booking form on page 12.
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5. Brochure racking 

The centre manages two sets of brochure racking, one is located 
at the Fremantle Visitor Centre and the other at Fremantle 
Passenger Terminal.

Brochures racked at the Fremantle Visitor Centre will also be 
available for selection in famil and conference collateral packs 
prepared by the centre and the place marketing unit. 

Not for profit businesses and organisations in the Fremantle and 
Experience Perth regions with a tourism product relevant to 
visitors to Fremantle are entitled to ‘rotational brochure racking’ 
at no charge. As the brochure racking spaces in the centre are 
limited, brochures in the category may need to be rotated with 
those of other not for profit businesses and organisations.

Brochure requirements 
Brochures displayed in the Fremantle Visitor Centre and/or 
Fremantle Passenger Terminal are required to be: 
• A4, A5 or DL in size 
•  of an appropriate quality, three colour printed on 80 gsm 

gloss paper or better and are not to contain images/words 
likely to be considered offensive by the general public 

•  provided in sufficient quantity, relevant to the anticipated 
demand 

•  delivered at the cost of the owner of distributor of the 
brochure to Fremantle Visitor Centre. 

Fremantle Visitor Centre staff manage brochure levels and will 
advise when additional brochures are required.

Fremantle Visitor Centre 
Brochure racking at the centre is available to all West Australian 
product under the following categories:
• Fremantle 
 - attractions 
 - accommodation 
 - tours 
 - local businesses 
• Events 
• Experience Perth region 
• Australia’s Coral Coast region 
• Australia’s Golden Outback region 
• Australia’s North West region 
• Australia’s South West region

Cost 6 months 12 months 

DL/A5 brochure $33.00 $54.00

A4 brochure $49.00 $80.00 

Fremantle Passenger Terminal 
Brochure racking at Fremantle Passenger Terminal is available to 
all Fremantle and Experience Perth product. 

The brochure rack is prominently positioned in the terminal for 
easy access for all passengers arriving to Fremantle. 

Cost 12 months 

DL/A5 brochure $23.00 

A4 brochure $33.00 

Booking information 
To book brochure racking space/s complete the booking form 
on page12.
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6. Window display advertising

The window display advertising space at Fremantle Visitor 
Centre provides the opportunity to promote tourism product to 
more than 100,000 visitors that come to the centre each year.
The objective of the window display advertising is to direct 
visitors to a sales consultant or volunteer guide inside the 
centre or to one of the two websites visitfremantle.com.au or 
fremantlestory.com.au.

Individual business contact details are not listed on window 
display adverts.

Sales consultants and guides are trained to provide additional 
information, brochures and look for opportunities to upsell 
other products.

The advertising fee includes the cost of preparation of the 
advertisement to a pre-designed branded template.

Cost 6 months 12 months

Window display advertising $66.00 $108.00

Costs are inclusive of GST

Booking information
To book window display space complete the booking form on 
page 12.

2 3 4 5 6
1
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Cruise ships  
visiting Fremantle 
Cruise ships are generally classified into two types: 

Transit ships–where passengers spend all or part of the day 
exploring the Experience Perth region. 

Approximately one third of transit passengers are likely to have 
pre booked a shore excursion or tour and approximately two 
thirds have not (these numbers vary from ship to ship). 

Turnaround ships–where passengers are embarking or 
disembarking from their voyage in Fremantle. 

These passengers may arrive in Fremantle a day or so earlier 
prior to boarding their cruise voyage or may stay longer after 
their voyage has ended. 

Passengers on transit and turnaround ships each present 
different opportunities for Fremantle business. 

A special edition of the Fremantle Trader e newsletter for 
business is sent out prior to cruise ship arrivals so that businesses 
can maximise any businesses opportunities these visits may bring. 
Visit fremantle.wa.gov.au to register or check the box on the 
booking form at the end of the prospectus.

Tourism Western Australia have published a useful Western 
Australian Cruise Shipping Handy Reference guide 2013-2014 
which includes information sources, cruise industry contacts, a list 
of cruise lines and a glossary of cruise shipping terms. 

A link to the TWA website and this document is available on 
visitfremantle.com.au.

Visitor servicing for cruise ships 
The City of Fremantle and Fremantle Ports work closely through 
a Memorandum of Understanding to deliver the highest possible 
standard of visitor servicing to passengers of international cruise 
ships visiting Fremantle. 

Visitor servicing is provided by the Fremantle Visitor Centre and 
generally includes a combination of the following elements:
• Fremantle Tourist Guides 
•  welcoming transit cruise ship passengers as they disembark 

through the terminal 
•  providing advice and recommendations about things to do in 

Fremantle and surrounds
•  distributing maps, visitor information guides, brochures and 

directing passengers
•  welcoming cruise passengers arriving in Kings Square, 

directing them to the Fremantle Visitor Centre or visitor kiosk 
to book a tour or plan their day ashore.

Brochure racking

A self serve brochure rack is available at Fremantle Passenger 
Terminal for all cruise ship arrivals with information on what 
to do in Fremantle and surrounds and maps of Fremantle and 
Perth. Refer to page 6 of the prospectus for details of this 
service.

Cruise passenger shuttle bus* 

The City of Fremantle provides a complimentary cruise shuttle 
service for international transit cruise ships which runs from 
the Fremantle Passenger Terminal into Kings Square and return. 
*dependent on the number of passengers.
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Resources for  
your business
To help business owners promote the destination of Fremantle 
to potential guests and encourage them to stay longer we 
have a number of resources available at the centre or on the 
visitfremantle.com.au website. 
•  Fremantle Little Book of Big Savings–a great book of coupons 

and offers 
• Fremantle A4 map
•  Fremantle CAT bus map–guide to free bus service around 

Fremantle
•  Fremantle Travelsmart map–your guide for walking, cycling 

and using public transport
•  a range of visitor information guides for Fremantle, Perth and 

other WA regions.

Information for business
•  check out the industry information page on visitfremantle.com.au 

for quick links to the latest Tourism Western Australia research
•  keep up to date with business related news and register to 

receive the Fremantle Trader e newsletter for business at 
fremantle.wa.gov.au.

fremantlestory.com.au
Fremantlestory.com.au is the project anchor for the Fremantle 
Strategic Marketing Plan. It is a consumer website that articulates 
aspirational Fremantle product and brand through five categories: 
• arts & culture
• eat & drink
• see & do
• events & festivals
• shopping.

Our visitor centre staff find that visitors will often extend their 
initial booking when they realise just how much there is to 
do in Fremantle. Inspire your guests to book that extra night 
by providing information about what’s on and what’s new in 
Fremantle at the enquiry stage and before they finalise their 
booking by:
• sharing a link to fremantlestory.com.au on your website
•  including upcoming events or new businesses in our booking 

confirmation emails or on your social media pages
•  subscribing to the Fremantle story e newsletter to keep up 

to date with what’s on and what’s new.

Social media

The City of Fremantle’s place marketing team manage social 
media channels for both Fremantle Visitor Centre (visit 
Fremantle) and Fremantle. Be part of the story. 

If your business is active on Facebook, Twitter or Instagram here 
are some ways you can get involved. 

facebook.com/visitfremantle 
• like and follow visit Fremantle on Facebook 
• share or comment on visit Fremantle posts 
•        tag @visit Fremantle 

facebook.com/fremantlestory
• like and follow Fremantle story on Facebook 
• share or comment on Fremantle story posts 
• tag @Fremantle story 

twitter.com/fremantlestory 
• follow Fremantle story on Twitter
• retweet & favourite Fremantle story tweets 
• tag @fremantlestory 

instagram.com/fremantlestory 
follow Fremantle story on Instagram 
• regram Fremantle story photos 
• like and or comment on Fremantle story images 
• tag @fremantlestory
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Seasonal  
campaigns
We run a series of seasonal campaigns throughout the year 
to generate traffic to the visitfremantle.com.au website and to 
stimulate product sales through the Fremantle Visitor Centre.

You can be involved in these campaigns by providing a hot deal, 
highlight an aspect of your product or add a last minute deal 
through your Bookeasy console. If you need some help to do 
this please contact the centre.

The campaigns utilise all of the centre’s marketing tools including 
social media, digital TV advert, window display adverts, rotating 
banner and feature banners on the visitfremantle.com.au website. 
Customer service staff and volunteer guides also promote 
seasonal campaigns.. 

There is no charge to participate in this campaign, you just need 
to let us know that you have a product that is suitable or provide 
a special offer.

Proposed campaign schedule for 2015/16

Seasonal campaign theme Operator content published Campaign start date

School holidays Saturday 13 June 2015 Saturday 20 June 2015

Whale watching Monday 27 July 2015 Monday 3 August 2015

Wildflowers Monday 27 July 2015 Monday 3 August 2015

School holidays Monday 7 September 2015 Monday 14 September 2015

Charter boats back in Fremantle September 2015 April 2015

School holidays Monday 23 November 2015 Monday 30 November 2015

Valentine’s Day Monday 25 January 2016 Monday 1 February 2016

Easter and school holidays Monday 14 March 2016 Monday 21 March 2016

Winter staycation Monday 25 April 2016 Monday 2 May 2016

10 FREMANTLE VISITOR CENTRE ADVERTISING PROSPECTUS 2015/16 



Terms and conditions
1.   On receipt of a signed booking form a booking confirmation 

email and tax invoice will be issued. Payment terms will be 
stated on the invoice. Failure to pay invoices on time may result 
in the booking being cancelled.

2.   Advertisers will be supplied with one draft of their advert to 
check all of the information is correct. Additional changes will incur 
charges. Advertisers will be required to sign off and email back 
approval. If no response is received by the deadline provided the 
Fremantle Visitor Centre will assume no changes are required and 
proceed to print. 

3.   The Fremantle Visitor Centre reserves the right to amend content 
so that it complies with the editorial guidelines and refuse or 
withdraw advertisements.

4.   Although every care is taken the Fremantle Visitor Centre shall 
not be liable for clerical or printer’s errors or their consequences, 
however caused.

5.   No responsibility will be accepted where advertising/publication 
is delayed or prevented by factors beyond the control of the 
Fremantle Visitor Centre.

6.   It is the responsibility of advertisers to ensure the content of their 
advertisements are up to date. Content that is incorrect or out 
of date will result in the removal of the advertisement until it is 
corrected.

7.   Preferred month start and end date for advertising spaces of six 
months or less will be dependent on availability. Twelve month 
bookings are for 1 July 2015 to 30 June 2016. 
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Kings Square
8 William Street, Fremantle WA 6160
T +61 (0)8 9431 7878
E info@visitfremantle.wa.gov.au
W visitfremantle.com.au
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Contact details

Business name: ABN:

Contact person: Position:

Business street address:

Postal address:

General email & accounts email (if applicable):

Website: Telephone:

Payment summary
All prices are inclusive of GST. 
Tick squares before each of the amounts.
Specify the start month where required.
Prices & periods run from 1 July 2015 – 30 June 2016. If required; rates will be calculated pro-rata.

1. Selling tours and accomodation (bookable product) Month start Cost

visitfremantle.com.au (Bookeasy)  Gold medal (10%)  24 hour (16%)

2. Website advertising on visitfremantle.com.au

Banner advertising (1 month)  $30

Feature image (1 month)  $50

3. Digital television screen advertisement

3 months  $63

4.  Accommodation key management (for up to two properties)  $198

Additional properties (per property)  $25

5. Brochure racking

Fremantle Visitor Centre 6 months 12 months

DL/A5  $33  $54

A4 brochure  $49  $80

Fremantle Passenger Terminal 12 months

DL/A5  $21

A4  $23

6.  Window display advertising

6 months  $66

12 months  $108

Total cost

  Tick this box if you do not currently receive the Fremantle Trader e-newsletter and would like to in the future.
   
By signing this booking form I agree to abide by the terms and conditions printed in this prospectus.

Signature Print name Date

Send booking form to:
Fremantle Visitor Centre, Attn: Visitor Services Coordinator, PO Box 807 Fremantle WA 6959, E info@visitfremantle.com.au

Booking form
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